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‘”COVID-19 arrived at a time when hesitancy about 

long-established vaccines has become

a real and present danger. Although vaccination 

remains a well-accepted social norm

worldwide, a combination of factors—including 

misinformation spread on social media;

decreased trust in institutions including government, 

science, and industry; and weaknesses

within health systems—has emerged to diminish 

confidence among some populations”
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Critical importance of 

communication in preparing for the 

introduction of covid-19 vaccines

But it goes further than 

communication – we need a 

comprehensive, behaviourally

driven strategy for vaccine uptake 

and demand
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Shirley M. Tilghman, Ph.D.

INTENTION TO VACCINATE
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Three in four adults 
globally say they would 
get a vaccine for 
COVID-19

Most do not expect a 
vaccine will be 
available before the 
end of year; fear of side 
effects is top reason for 
not wanting it 

•The countries where COVID-19 
vaccination intent is highest are China 
(97%), Brazil (88%), Australia (88%), and 
India (87%).
•Those where it is lowest are Russia (54%), 
Poland (56%), Hungary (56%), and France 
(59%).
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U.S. Public Now Divided Over 

Whether To Get COVID-19 

Vaccine

Concerns about the safety and 

effectiveness of possible vaccine, 

pace of approval process

PEW Research Center – survey

conducted Sept 8-13 2020
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In the eye of the storm ….

Since the beginning of the COVID-19 pandemic there has been a tsunami of 

misinformation and conspiracy theories that have the potential to reduce vaccine uptake.

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.washingtonpost.com%2Foutlook%2Ffive-myths%2Ffive-myths-about-vaccines%2F2020%2F05%2F01%2Fe21befac-8b07-11ea-8ac1-bfb250876b7a_story.html&psig=AOvVaw0W5eTquFhbpq5III8DBPjo&ust=1604630169814000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCMiWp62v6uwCFQAAAAAdAAAAABAG


Classified as Internal

CLEAR AND PRESENT DANGER
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Read the article

https://doi.org/10.1038/s41586-020-2281-1
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“Social platforms chose not to alienate an antivaxx user 

base that we estimate is worth up to $1 billion a year”

NEED FOR ‘BIG TECH’ 
TO TAKE MORE 
RESPONSIBILITY …

Read Imran Ahmed OpEd in the Telegraph

Read CCDH report

https://www.telegraph.co.uk/global-health/science-and-disease/time-tech-giants-cracked-anti-vaxx-infodemic/
https://252f2edd-1c8b-49f5-9bb2-cb57bb47e4ba.filesusr.com/ugd/f4d9b9_7aa1bf9819904295a0493a013b285a6b.pdf
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Some groups display low trust in 

governments and official 

information about the pandemic and 

how the officials are tackling it. 
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Initially vaccines will be in short supply – we need to build consensus 

about the order in which groups of the population will get access
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We also need to be prepared 

for any adverse reactions to the 

vaccine that may significantly 

impact rollout
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PERCIEVED 
SAFETY OF 
VACCINES BY 
LEVEL OF TRUST 
IN DOCTORS AND 
NURSES

Wellcome Global Monitor 2018
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An integrated 
data driven 
approach

INVEST IN COMMUNITY 
ENGAGEMENT

ENGAGE FRONT LINE 
HEALTH WORKERS AS 
EARLY ADOPTERS AND 
CHANGE AGENTS

UNDERTAKE SYSTEMATIC 
SOCIAL LISTENING & 
ENGAGEMENT

IMPLEMENT 
BEHAVIOURALLY 

INFORMED RISK & CRISIS 
COMMUNICATION

UNDERSTAND SOCIAL &
BEHAVIOURAL DRIVERSTHE WAY 

FORWARD
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The lack of systems to collect demand 

side data in near to real time has been 

a major challenge within immunisation. 

Global expert group established in 

2018 by WHO for ‘Measuring 

Behavioural and Social Drivers of 

Vaccination’

COVID-19 could help us fast track the 

route to scale
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Tools now adapted for COVID-19 as an 

adult vaccine
BeSD Tools already adapted to COVID-

19 as an all age group vaccine
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Provide health workers with the requisite knowledge of COVID-19 vaccines as first

adopters, trusted influencers and vaccinators, giving them the skills to communicate

effectively and persuasively with target populations and communities
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To build a supportive information 

environment, and addresses 

misinformation through social 

listening and assessments that 

inform digital engagement 

initiatives;
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Listen to and understanding target 
populations, to generate behavioural and 
social data on the drivers of uptake and to 
design highly targeted and behaviourally
informed risk communication strategies to 
respond
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To build trust and acceptance of the 

vaccines through engagement of 

communities by civil society 

organizations, particularly for 

vulnerable target populations
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Ensure countries are prepared to respond to any reports of AEFI and have planning in place

to mitigate any resulting crises of confidence.


